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How does City Branding Affect Digital Enterprise Entrepreneurship?
—Analysis From the Perspective of Civilized Cities Selection
LI Yan MAO Fengfu
( Zhejiang Gongshang University Hangzhou 310018)

Abstract: Based on Chinese enterprisedevel and citydevel data this paper explores the impact of city
branding on digital enterprise entrepreneurship. In the theoretical analysis this paper constructs the influence
mechanism of city branding on digital enterprise entrepreneurship from the perspective of innovation activities and
venture capital. Then in the empirical analysis it measures digital enterprise entrepreneurship with the entry rate
of new enterprises in the digital industry and tests the impact of city branding on digital enterprise entrepreneurship
with the multi-period differences-in—differences model. It is found that city branding can significantly promote
digital enterprise entrepreneurship particularly in sub-provincial cities cities in the central region cities with
higher industrial structures cities with smaller economies and cities with smaller financial expenditures.
Furthermore the analysis of digital industry heterogeneity reveals that city branding mainly promotes digital
enterprise entrepreneurship in the software industry rather than the digital hardware industry and the establishment
of city brands continues to play an important role in promoting digital enterprise entrepreneurship. The mechanism
test shows that city branding can promote digital enterprise entrepreneurship by simulating innovation activities and
attracting venture capital. The findings may provide new ideas for promoting digital enterprise entrepreneurship from
the perspective of government optimization of the business environment.

Keywords: city branding; civilized cities selection; digital enterprise entrepreneurship; innovation activity;

venture capital; business environment
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